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Retailing is defined as the process through which goods and services are sold to consumers by organizations for consumption purposes. Through this, utilities such as time, place as well as ownership are achieved. Different retailing types have evolved as a result of reasons such as economic, cultural as well as social change. The three phases of retailing as a result of these changes are the entry phase, trading-up phase as well as vulnerability phase which follow each other in a cycle. The entry phase is characterized by low pricing, low margin, limited services, low facilities in the end. The trading-up phase on the other hand has better facilities being provided, the prices are moderate, there is the provision of some services and the end facilities are increased. Finally, the vulnerability phase is characterized by prices being high, facilities provided are luxurious and the services and amenities being offered are excellent. 
	Because of some factors motivating the innovative merchants to come up with new ways of doing business, the process of evolution has not stopped. These factors include changing economic conditions, change in consumer tastes and preferences, technology as well as globalization. In terms of the change in the economy, 2008 was the beginning of a recession that greatly impacted the retailers. The confidence in consumers had been lowered and therefore led to decreased discretionary spending. On the part changed consumers' taste and preferences, great emphasis was placed on convenience by most families which led to an increase in the number of retailers' locations as well as more hours being added. There was also diversified ethnicity where the retailers had to adjust to reach ethnic consumers in highly concentrated areas. Additionally, experiential merchandise led to the conversion of shopping go beyond passive activities to make it interactive instead of engaging customers. 
	Moreover, there is revolutionizing of retailing as a result of technology. for example, there is the use of iPods in retail stores to make sales, there is the use of e-banking, the order of items electronically, and items being tagged using RFID, seamless. Also because of technology, there is all-in-one shopping. There is also the use of Bluetooth where shoppers in a store are communicated by use of a smartphone. There is also the use of digital wallets where customers use Bluetooth-enabled smartphones to pay for goods. On globalization, the retailers are extending their operations beyond their counties to different countries of the world. They are doing so to adopt the cultures, laws, and regulations of other countries. 
	Retailtainment means the strategies used in marketing to promote the shopping experience. Because many customers are after having fun, the retailers are seeking ways by which they can achieve elements such as to excite and surprise them which is likely to lead to an increase in purchases. There are some problems that the retailers experience from the employees as well as their customers themselves that should be addressed to prevent them from being pulled back. These problems include practices such as shoplifting, theft by employees, borrowing from the retailers, poor treatment of customers by employees, selling harmful goods to the customers as well as profiling the customers. 
	Some of the decisions that undeniably arise in the real world and are sustainable should be guided by the fact that the wages that the workers earn are less than that which can sustain them. Also, most of the clothes that are bought in the United States are made in third-world countries. Additionally, there is a rising momentum in the movement by Fair Trade. For these reasons, the retailers should ask themselves as to whether they should consider buying fair trade goods. 

	Category killer is a store that specially deals with a big section of goods that are in a certain category. On the other hand, departmental stores deal with a wide range of goods and they provide a selection of the goods in such a way that they are organized in different units. Popup stores are spaces that are temporarily set up by retailing companies with an aim of building buzz for their products. For instance, some popups are seasonally set up to suit the occasions such as Christmas and Halloween where costumes, as well as decorations, are sold. 
Non-store Retailing and E-Commerce
	Non-store retailing is a method used by a firm to enhance a transaction without the customer visiting a store. These methods include direct selling, automatic vending as well as B2C E-Commerce. B2C e-commerce is where a transaction is done online between companies and consumers as individuals. For example, in 2016, customers bought $373billion in consumable goods online. By 2017, the experts were predicting that 60% of retail sales in the United States would be done by use of the web. It was estimated that the sales would rise to $1.8 trillion as a result of influence by the web. M-commerce is the use of a mobile device to perform such activities as promotion or e-commerce
	B2C E-Commerce has both benefits and limitations. Virtual Experiential Marketing is a strategy of marketing online through engaging the shoppers through the use of things such as graphics, colors, videos with interactive sessions such as colors, attractive videos, games as well as contests. The limitations of B2C E-commerce occur in the form of Shopping Cart Abandonment. This occurs when customers buying items through e-commerce leave the site with some items unpurchased in their shopping basket. The retailers should ask themselves the effect that B2C E-Commerce may have on the retailing practice in the future. Would it bring to an end the bricks-and-mortar stores? It is unlikely that the traditional distribution channels may be replaced by the virtual ones. There should be an evolution of stores to discourage customers from using computers. From the fun that consumers experience through visiting the retail stores, it may likely continue more and more. Direct selling is where a product is presented to an individual or a group of people by a salesperson after taking an order. It may be done on a door-to-door basis as well as multilevel marketing. Automatic vending is more suitable for goods that are of low prices.
	Services are actions performances or efforts sold by the producer to the consumer without the rights of ownership. The challenge for services is that they cannot be marketed because of their intangibility nature. Some characteristics of services are; they cannot be separated from the owners, they are highly perishable, and they are intangible. When quality services are delivered, it ensures that the customers are contented with the expenses they have incurred. Some of the factors that determine the future of the services include globalization, the spread of information, demographic changes as well as technological changes. 





